


Disclaimer: You are welcome to share this resource with your team 
members. However kindly refrain from sharing it on social media or 
other public platforms.
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This resource dives into the algorithms of 
Facebook, Twitter, and lnstagram, looking at the 
key factors influencing reach, engagement, and 
visibility on each platform. It provides actionable 
tips and insights to help you strategically 
leverage these algorithms to your advantage. 







CHoss-pla: om tips 

Reactive content 

We need more curious diplomats on social media. We need more spokespeople, brands, and 
creators who bring the fire extinguisher, not the fuel. Here are some tips on how to do that: 

• Move past the conflict and focus on educating about nuance and diversity.

• Avoid using dogmatic or preachy language. Respond in an entertaining, curious, and kind 

manner.

• Avoid taking a side unless one side is highly problematic. In such cases, it's essential to stay 

true to your values.

• Don't debunk misinformation: When you negate, you strengthen the unhelpful and misleading 
narratives. Speak about your agenda, what you are for. Use the truth sandwich, if necessary.

$peak ohout �r oVNv 04e�. Avoid. reactive 
04e�: R.eactive 04e� kelp to iu�e the
visibilit� of oppositioMl MV'V'Atives. 





http://accessibility.voxmedia.com/






https://www.pewresearch.org/short-reads/2023/05/17/how-us-adults-on-twitter-use-the-site-in-the-elon-musk-era/?utm_source=adaptivemailer&utm_medium=email&utm_campaign=23-05-17%20twitter%2flabs%20short%20reads&org=982&lvl=100&ite=11811&lea=2479732&ctr=0&par=1&trk=a0d3j000013sygteac
https://knightcolumbia.org/blog/twitter-showed-us-its-algorithm-what-does-it-tell-us#:~:text=To%20calculate%20the%20predicted%20engagement,weights%2C%20and%20adds%20them%20up.








https://help.instagram.com/231704903690654
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Tools: 

• You can try A/B tests on regular posts at no cost (link for instructions).
• You can also test messages in focus groups.

https://www.youtube.com/watch?v=_giIsIa6WB4
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About Comms Hub 

Comms Hub works to build the power of pro-democracy, 
social justice movements to shape public discourse, 
implement data-driven communications strategies and 
contribute to narrative change. We focus on generating 
insights for real-life impact and on working with the groups to 
own and scale effective evidence-based communications.  

Comms Hub acts as an accelerator of change by providing 

research, evidence, expertise, and support to civil society 

and communities. We work with them to communicate in a 

way that is collective and based on evidence to promote 

democracy and social justice. We focus our work on issues 

and themes that are more heavily polarized or targeted by 

conservative and reactionary oppositions and autocratic 

forces: climate justice, gender justice, as well as broader 

democracy and disinformation.

About Wanda Sanchez, Global Digital Research 
Lead 

Wanda works with pro-democracy civil society to raise 

awareness about their environments and support them in 

applying research based on digital platforms and (social) 
media data to create an evidence base for strategic 
communications. She is passionate about reducing 

inequalities and working to accelerate sustainable societies 

and exploring innovative approaches. Prior to this role, 

Wanda worked for seven years as a Lead Digital Analyst, 
assisting international clients' communications and strategy 

teams in making decisions that come from a good 

understanding of the dynamics of the communication 

between users, narratives, and media consumption. Wanda 

holds a bachelor's degree in sociology from the University 
of Salamanca and education from the University of 

Amsterdam (Digital Methods Summer School'17). 



https://comms-hub.org/contact/
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